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3. Issa, T., Issa, T., Nau, S. Z., Abu-Salih, B., Hardin-Ramanan, S., Ahmud-Boodoo, R. H., 

Maketo, L., & Balapumi, R. (2024). Management information systems: harnessing 
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4. Kinicki, A., Soignet, D. B., & Hartnell, C. (2024). Management: a practical introduction.  

McGraw Hill. (VVF 1 pcs.) 
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6. Parsons, J. (2024). Innovative internal communication: how creativity, curiosity and 

technology can create lasting impact. Kogan Page. (VVF 1 pcs.) 

7. Simanauskaitė, G., Valentukonytė-Urbanavičienė, V., & Vėbra, A. (2024). The connected 

organizations : practical advice and examples from market leaders: how to talk to, engage, 

and inspire emplyees in our current reality. Partners in comms. (VVF 4 pcs.) 

8. Volberda, H. W., Hollen, R. M. A., Pereira, J., Sidhu, J. S., & Heij, K. (2024). Strategic 

management: from confrontation to transformation. Sage. (VVF 1 pcs.) 

9. Wheelan, S. A., Akerlund, M., & Jacobsson, C. (2025). Creating effective teams: a guide for 

members and leaders (7th ed.). SAGE. (VVF 2 pcs.) 
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1. Blakeman, R. Integrated Marketing Communication: Creative Strategy from Idea to 

Implementation (4th ed.). Rowman & Littlefield. (VVF 2 pcs.) 

2. Butow, E., & Garcia, S. (2024). Ultimate guide to influencer marketing. Entrepreneur Press. 

(VVF 2 pcs.) 

3. Chan, E. (2024). Consumer behavior in practice: strategic insights for the modern marketer. 

Palgrave Macmillan. (VVF 1 pcs.) 

4. Duha, O. (2023). Think human: the customer experience revolution in the digital age. Kogan 

Page. (VVF 1 pcs.) 

5. Farkas, D., & Geier, R. (2024). Strategic content marketing: creating effective content in 

practice. Routledge Taylor & Francis Group. (VVF 1 pcs.) 



6. Mahoney, L. M., & Tang, T. (2024). Strategic social media: from marketing to social change. 

(2nd ed.). Wiley-Blackwell. (VVF 2 pcs.) 

7. Richardson, N. A. A. (2024). Sustainable marketing planning (2nd ed.). Routledge. (VVF 1 

pcs.) 

8. Scott, D. M. (2024). The new rules of marketing & PR: how to use content marketing, AI, 

social media, podcasting, video, and newsjacking to reach buyers directly (9th ed.). Wiley. 

(VVF 2 pcs.) 

9. Snow, N., Jowett, G., & O’Donnell, V. (2025). Propaganda & persuasion. (8th ed.). SAGE 

Publications. (VVF 1 pcs.) 

10. Sutherland, K. E. (2024). Strategic social media management: theory and practice (2nd ed.). 

Palgrave Macmillan. (VVF 2 pcs.) 
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1. Dieffenbacher, S. F., Hüttinger, C., Zaninelli, S. M., Lines, D., & Rein, A. (2024). How to 

create innovation: the ultimate guide to proven strategies and business models to drive 

innovation and digital transformation. Wiley. (VVF 1 pcs.) 

2. Pallant, J. (2020). SPSS survival manual: a step by step guide to data analysis using IBM 

SPSS (7th ed.). McGraw Hill Education. (VVF 1 pcs.) 

3. Rudd, J. (2024). A practical quide to logistics: an introduction to transport, warehousing and 

distribution (2nd ed.). KoganPage. (VVF 1 pcs.) 

4. Turner, C. (2024). International business: themes and issues in the modern global economy 

(3rd ed.). Routledge. (VVF 1 pcs.) 
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1. Hudson, S., & Hudson, L. (2024). Marketing for tourism, hospitality & events: a global and 

digital approach (2nd ed.). Sage. (VVF 1 pcs.) 

 

 

 


