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8. Specchia, A. (2022). Customer relationship management (CRM) for medium and small 

enterprises: how to find the right solution for effectively connecting with your customers. New 
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9. Wirtz, J. (2023). Essentials of services marketing (4th ed.). Harlow: Pearson. (VVF 2 pcs., 
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interpersonal relationships in multicultural contexts. Abingdon: Routledge. (VVF 2 pcs.) 

3. Dicke, L. A. & Ott, J. S. (Eds.).(2023). Understanding nonprofit organizations: Governance, 

leadership, and management (4th ed.). New York: Routledge, Taylor & Francis Group. (VVF 

1 pcs.) 

4. Hetrick, S. (2023). Toxic organizational cultures and leadership: How to build and sustain a 
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communicators and leaders. Gateway East: Palgrave Macmillan. (VVF 2 pcs.) 

6. Nerstad, C. G. L., Seljeseth, I. M., Richardsen, A. M., Cooper, C. L., Dewe, P. J.  & 

O’Driscoll, M. (2023). Organizational stress: A review and critique of theory, research, and 

applications (2nd ed.). London: SAGE. (VVF 2 pcs.) 

7. O'Rourke, J. S. (2023). Management communication: A case analysis approach (17th ed.). 

New York: Routledge. (VVF 2 pcs.) 

8. Robbins, S. P. & Judge, T. (2024). Organizational behavior (19th ed.). Harlow: Pearson. 
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1. Arnold, D. G. (2023). The ethics of global business. Hoboken: Wiley Blackwell. (VVF 2 pcs.) 
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1. Basu, R. (2023). Managing global supply chains: Contemporary global challenges in supply 
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2. Grant, D. B., Trautrims, A. & Wong, C. Y. (2023). Sustainable logistics and supply chain 
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London: KoganPage. (VVF 2 pcs.) 



3. Heaslip, G. & Tatham, P. (Eds.).(2023). Humanitarian logistics: Meeting the challenge of 
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KoganPage. (VVF 2 pcs.) 

4. O'Brien, J. (2022). Supplier relationship management: Unlocking the value in your supply 

base (3rd ed.) London: Kogan Page. (VVF 2 pcs.) 

 

 

Tourism.  Hospitality 

  

1. Hall, C. M., Lundmark, L. & Zhang, J. J. (Eds.).(2021). Degrowth and tourism: New 
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2. Hallak, R. & Lee, C. (2023). Managing tourism enterprises: Start-up, growth and resilience. 
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