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Research methods

. Clark, T., Foster, L., Sloan, L. & Bryman, A. (2021). Bryman's social research methods (6th

ed.). Oxford: Oxford University Press. (VVF 1 pcs.)

Denscombe, M. (2021). The good research guide: For small scale social research projects

(17th ed.). London: Open University Press. (VVF 1 pcs.)

. Pajo, B. (2023). Introduction to research methods: A hands-on approach (2nd ed.).
California: Sage. (VVF 1 pcs.)

. Walliman, N. (2022). Research methods: The basics (3rd ed.). Abingdon: Routledge. (VVF 2

pcs.)

Marketing

. Chakravorti, S. (2023). Customer relationship management: A global approach. London:

SAGE. (VVF 2 pcs.)

. Charlesworth, A. (2023). Digital marketing: A practical approach (4th ed.). Abingdon:

Routledge. (VVF 2 pcs.)

. Falkheimer, J. & Heide, M. (2023). Strategic communication: An introduction to theory and
global practice (2nd ed.). Abingdon: Routledge. (VVF 2 pcs., EKF 1 pcs.)

. Fotiadis, T., Lingreen, A., Siomkos, G. J., Oberg, C. & Folinas, D. (2023). Industrial
marketing. London: SAGE. (VVF 1 pcs.)

Kotler, P., Armstrong, G. & Balasubramanian, S. (2024). Principles of marketing (19th ed.).

Harlow: Pearson. (VVF 2 pcs.)

Percy, L. (2023). Strategic integrated marketing communications (4th ed.). Abingdon:

Routledge. (VVF 2 pcs.)

. Phillips, D. M. (2023). Marketing strategy & management. London: SAGE. (VVF 2 pcs.)

. Specchia, A. (2022). Customer relationship management (CRM) for medium and small

enterprises: how to find the right solution for effectively connecting with your customers. New

York: Routledge. (VVF 2 pcs.)

. Wirtz, J. (2023). Essentials of services marketing (4th ed.). Harlow: Pearson. (VVF 2 pcs.,

EKF 1 pcs.)

Public relations

. Cole, T. A. & Verbinnen, P. (2022). Collaborative crisis management: Prepare, execute,
recover, repeat. Chicago: University of Chicago Press. (VVF 2 vnt.)

. Gregory, A. & Willis, P. (2023). Strategic public relations leadership (2nd ed.). Oxon:
Routledge. (VVF 2 vnt.)

. Skees, S. (2023). Purposeful brands: How purpose and sustainability drive brand value and
positive change. London: Kogan Page. (VVF 2 vnt.)



Management

. Caunt, J. (2022). How to organize yourself: Simple ways to take control, save time and work
more efficiently (17th ed.). London: KoganPage. (VVF 2 pcs.)

. Crossman, J. (2023). Workplace communication: Promoting workplace wellbeing and
interpersonal relationships in multicultural contexts. Abingdon: Routledge. (VVF 2 pcs.)
Dicke, L. A. & Ott, J. S. (Eds.).(2023). Understanding nonprofit organizations: Governance,
leadership, and management (4th ed.). New York: Routledge, Taylor & Francis Group. (VVF
1 pcs.)

Hetrick, S. (2023). Toxic organizational cultures and leadership: How to build and sustain a
healthy workplace. Abingdon: Routledge, Taylor & Francis Group. (VVF 1 pcs.)

McHale, L. (2022). Neuroscience for organizational communication: A guide for
communicators and leaders. Gateway East: Palgrave Macmillan. (VVF 2 pcs.)

Nerstad, C. G. L., Seljeseth, I. M., Richardsen, A. M., Cooper, C. L., Dewe, P. J. &
O’Driscoll, M. (2023). Organizational stress: A review and critique of theory, research, and
applications (2nd ed.). London: SAGE. (VVF 2 pcs.)

. O'Rourke, J. S. (2023). Management communication: A case analysis approach (17th ed.).
New York: Routledge. (VVF 2 pcs.)

Robbins, S. P. & Judge, T. (2024). Organizational behavior (19th ed.). Harlow: Pearson.
(VVF 2 pcs.)

Business. Finance

. Arnold, D. G. (2023). The ethics of global business. Hoboken: Wiley Blackwell. (VVF 2 pcs.)

. Carroll, A. B. & Brown, J. A. (2023). Business & society: Ethics, sustainability, & stakeholder

management (11th ed.). Boston: Cengage Learning. (VVF 1 pcs., EKF 1 pcs.)

Lewrick, M. (2022). Design thinking for business growth: How to design and scale business

models and business ecosystems. Hoboken: John Wiley & Sons. (VVF 2 pcs.)

. Liu, S., Vol¢i¢, Z. & Gallois, C. (2023). Introducing intercultural communication: Global
cultures and contexts (4th ed.). London: SAGE. (VVF 2 pcs.)

. Plucker, J. A. (2022). Creativity & innovation: Theory, research, and practice (2nd ed.). New
York: Routledge. (VVF 1 pcs.)

. Ross, S. A., Westerfield, W. & Jordan, B. D. (2022). Fundamentals of corporate finance (13th
ed.). New York: McGraw-Hill LLC. (VVF 1 pcs.)

. Weinswig, D. & Hartmann, R. (2023). Next generation retail: How to use new technology to

innovate for the future. London: Kogan Page. (VVF 1 pcs.)

. Zutter, C. J. & Smart, S. B. (2022). Principles of managerial finance (16th ed.). Harlow:

Pearson. (VVF 1 pcs.)

Logistics

. Basu, R. (2023). Managing global supply chains: Contemporary global challenges in supply
chain management: 3rd ed. Abingdon: Routledge. (VVF 2 pcs.)

. Grant, D. B., Trautrims, A. & Wong, C. Y. (2023). Sustainable logistics and supply chain

management: Principles and practices for sustainable operations and management (3rd ed.).

London: KoganPage. (VVF 2 pcs.)



Heaslip, G. & Tatham, P. (Eds.).(2023). Humanitarian logistics: Meeting the challenge of
preparing for and responding to disasters and complex emergencies (4th ed.). London:
KoganPage. (VVF 2 pcs.)

. O'Brien, J. (2022). Supplier relationship management: Unlocking the value in your supply
base (3rd ed.) London: Kogan Page. (VVF 2 pcs.)

Tourism. Hospitality

Hall, C. M., Lundmark, L. & Zhang, J. J. (Eds.).(2021). Degrowth and tourism: New

perspectives on tourism entrepreneurship, destinations and policy. Abingdon: Routledge.

(VVF 2 pcs.)

. Hallak, R. & Lee, C. (2023). Managing tourism enterprises: Start-up, growth and resilience.
Wallingford: CABI. (VVF 3 pcs.)

Legrand, W., Kuokkanen, H. & Day, J. (Eds.).(2023). Critical questions in sustainability and

hospitality. Abingdon: Routledge. (VVF 1 pcs.)

. Meneses, F. J. (2023). Managing the smart revolution in tourism firms: Innovation and value
creation in the era of data. Wallingford: CABI. (VVF 1 pcs.)

Monaco, S. (2022). Tourism, safety and COVID-19: Security, digitization and tourist

behaviour. Abingdon: Routledge. (VVF 1 pcs.)

Morrison, A. M. (2022). Tourism marketing: In the age of the consumer. Abingdon:

Routledge. (VVF 1 pcs.)

Morrison, A. M. (2023). Hospitality and travel marketing (5th ed.). Abingdon: Routledge.

(VVF 1 pcs.)

. Torres, E. N. & Zhang, T. (2023). Customer service marketing: Managing the customer

experience. Abingdon: Routledge. (VVF 2 pcs.)

. Zackariya, S. (2023). Leading travel and tourism retail: How businesses can sustainably

capture new profits in shopping tourism. London: KoganPage. (VVF 2 pcs.)



