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Creativity. 

 

1. Byrge, C. How to teach creativity: A hands-on guide for a holistic development of creative 

competencies and confidence in education. Malaga, Spain: www.Dilve.es (VVF 10 pcs.) 

 

 

Management. Business. 

 

 

1. Ebert, R. J., & Griffin, R. W. (2020). Business essentials (12th ed., global ed.). Harlow: 

Pearson. (VVF 2 pcs.) 

2. Kurzrock, W. Sales management success: Optimizing performance to build a powerful sales 

team. Hoboken, New Jersey: Wiley. (VVF 1 pcs.) 

3. Pinto, J. K. (2020). Project management: Achieving competitive advantage (5th ed., global 

ed.). Harlow: Pearson Education Limited. (VVF 2 pcs.) 

4. Robbins, S. P., Coulter, M. A., & DeCenzo, D. A. (2020). Fundamentals of management (11th 

ed., global ed.). Harlow: Pearson. (VVF 2 pcs.) 

 

 

Marketing. Advertising. Public relations. Public speaking. 

 

1. Altstiel, T., Grow, J., & Jennings, M. Advertising creative: Strategy, copy, design (5th ed.). 

Thousand Oaks, California : SAGE. (VVF 1 pcs.) 

2. Armstrong, G. M., Kotler, P., Harker, M. & Brennan, R. (2019). Marketing : An introduction. 

Harlow: Pearson. (VVF 2 pcs.) 

3. Cornelissen, J. Corporate communication: A guide to theory and practice (6th ed.). London 

: SAGE. (VVF 2 pcs.) 

4. Egan, J. Marketing communications (3rd ed.). London : SAGE. (VVF 2 pcs.) 

5. Hooley, G. J., Nicoulaud, B., Rudd, J. M., & Lee, N. Marketing strategy and competitive 

positioning (7th ed.). Harlow: Pearson. (VVF 2 pcs.) 

6. Kostelijk, E., & Alsem, K. J. Brand positioning: Connecting marketing strategy and 

communications. Abingdion, Oxon : Routledge. (VVF 2 pcs.) 

7. Kotler, P., Armstrong, G. M., & Opresnik, M. O. (2018). Principles of marketing (17th ed., 

global ed.). Harlow: Pearson. (VVF 2 pcs.) 

8. Kotler, P., Keller, K.L., Brady, M., Goodman, M. & Hansen, T. (2019). Marketing 

management (4th European ed.). Harlow: Pearson. (VVF 3 pcs.) 

9. Moriarty, S. E. (2019). Advertising & IMC: Principles & practice (11th ed., global ed.). 

Harlow: Pearson. (VVF 14 pcs.) 

10. Solomon, M. R. (2020). Consumer behavior : Buying, having and being (13th ed., global ed.). 

Harlow: Pearson. (VVF 2 pcs.) 

11. Solomon, M. R., Askegaard, S., Hogg, M.K., & Bamossy, G. J. (2019). Consumer behaviour: 

A european perspective (7th ed.). Harlow: Pearson. (VVF 2 pcs.) 



12. Thussu, D. K. (2019). International communication: continuity and change (3rd ed.). London: 

Bloomsbury Academic. (VVF 2 pcs.) 

13. Tuten, T. L. Principles of marketing for a digital age. London : SAGE. (VVF 1 pcs.) 
 

 

Language 

 

1. Cotton, D., Falvey, D., & Kent, S. (2016). Market leader: Intermediate: Business english 

course book (3rt edition extra. ed.). Harlow: Pearson Education Limited. (VVF 10 pcs.) 

2. Cotton, D., Falvey, D., & Kent, S. (2016). Market leader: Intermediate: Business english 

active teach (3rd ed. Extra. ed.). Harlow: Pearson Education. (VVF 1 pcs.) 

3. Cotton, D., Falvey, D., & Kent, S. (2016). Market leader: Intermediate: Business english 

course book: audio CDs 1-3 (3rd ed. extra. ed.). Harlow: Pearson Education. (VVF 1 pcs.) 

 

 

 


